Programme Overview CERR 2020 (updated 26/08)

Hosted by University of Valencia

Sponsored by Generalitat Valenciana and Facultat d’Economia Universitat de Valéncia

Tuesday 1 September (at Fundacion Universidad-Empresa de la Universitat de Valéncia - ADEIT)

8:30-9:00. Registration at the conference venue

9:00-10:00. Plenary session. Welcome from the Organising Committee and Keynote address (Ms. Isabel
Moscardd, El Corte Inglés).

10:00-10:30. Coffee break

10:30-12:00. Parallel sessions (I)

Parallel sessions (I)_A: Multi-
/Omni-Channel Marketing and
Operations

12:00-13:30. Parallel sessions (ll)

13:30-14:30. Networking lunch

14:30-16:00. Parallel sessions (lll)

Parallel sessions (llI)_B:Supply Chain Management

16:00-16:30. Coffee break

16:30-18:30. Parallel sessions (IV)

Parallel sessions (IV)_A: Multi-/Omni-Channel
Marketing and Operations

Wednesday 2 September (at Fundacién Universidad-Empresa de la Universitat de Valéncia - ADEIT)

9:30-11:00. Parallel sessions (V)

Parallel sessions (V)_A: Multi-/Omni-Channel Parallel sessions (V)_B: Supply Chain Management /
Marketing and Operations Methodologies

11:00-11:30. Coffee break

11:30-13:00. Parallel sessions (VI)

13:00-14:30. Networking lunch

14:30-16:00. Parallel sessions (VII)

16:00-16:45. Plenary session. Conclusions, prizes & CERR meeting




Detailed Programme CERR 2020 (updated 26/08)

(This programme may be subject to small changes. Please keep checking the website for updates)

Tuesday 1 September

8:30-9:00. Registration at the conference venue

9:00-10:00. Welcome from the Organising Committee and Keynote address (Ms. Isabel Moscardé, El Corte

Inglés)
10:00-10:30. Coffee break
10:30-12:00. Parallel sessions (l)

Chair: Cristina Ziliani (University of Parma)

Parallel sessions (I)_A: Multi-/Omni-Channel Marketing and Operations

Adoption of omni-channel retailing amongst
consumers: the case of the German brand and
coin collectors segment

Bastian Mrutzek, Lennart Koch, Herbert Kotzab, Daniela
Leitschuh, Michael Varelmann, Isik Ozge Yumurtaci
Hiseyinoglu (University of Bremen)

Omni-channel intensity and shopping value as key
drivers to customer satisfaction and loyalty

Haydee Calderdn, Teresa Fayos, Mitxel Cotarelo
(Universitat de Valéncia)

Individualising home delivery of groceries in a
sustainable way — Developing a methodological
approach

Sandra Luttermann, Markus Trapp, Michael Freitag,
Herbert Kotzab (University of Bremen)

Analysing competitive showrooming behaviours

Marta Frasquet Deltoro, Maria-José Miquel-Romero
(Universitat de Valencia)




12:00-13:30. Parallel sessions (I1)

13:30-14:30. Networking lunch

14:30-16:00. Parallel sessions (lll)




Parallel sessions (l11)_B: Supply Chain Management
Chair: Xavier Brusset (Skema Business School)

Logistics pooling and marketing differentiation:
the new sources of competitive advantage in a
digitalisation context

Sophie Jeanpert, Anne Marianne Seck, Gilles Paché (Aix-
Marseille University)

Operations planning for public holidays in grocery
retailing

Elisabeth Obermair (Hochschule Geisenheim University),
Andreas Holzapfel (Hochschule Geisenheim University),
Heinrich Kuhn (Catholic University Eichstatt-Ingolstadt)

A process model for the selection of social media
channels by means of information quality
assessment of fashion blogs for apparel supply
chains

Samaneh Beheshti-Kashi, Aseem Kinra (Universitat
Bremen)

Relationship Quality, Value co-Creation and
Economic Satisfaction in B2B value chain.

Vicente Sales-Vivo (AIDIMME Technology Institute), Irene
Gil-Saura (Universitat de Valencia), Martina Gonzalez-
Gallarza (Universitat de Valencia)

16:00-16:30. Coffee break

16:30-18:30. Parallel sessions (1V)

Parallel sessions (IV)_A: Multi-/Omni-Channel Marketing and Operations

Chair: Maria-Eugenia Ruiz (Universitat de Valéncia)

The omni-channel retailing capabilities wheel:
exploring dynamic capabilities of specialist retailers
in Germany

Bastian Mrutzek (University of Bremen)

Dynamic marketing capabilities as drivers in
international channel integration in Latin-American
firms

Paula Andrea Garcia Ortiz (Universidad de Ibagué),
Haydee Calderon Garcia (Universitat de Valéncia),
Teresa Fayos Gardo (Universitat de Valencia), Nidia Roa
Vivas (Universidad de Ibagué)

Understanding online channel adoption: a customer
segmentation analysis

Marco leva (University of Parma), Marta Frasquet
(Universitat de Valencia), Cristina Ziliani (University of
Parma)

The complementarity of online retailers’ payment,
delivery and return services

Carin Rehncrona (Lund University)

The realities of pricing in online fashion retailing

Steve Wood (University of Surrey), lain Watson
(University of Surrey), Christoph Teller (Johannes Kepler
University Linz)

Parallel sessions (IV)_B: Digitalisation in Retailing
Chair: Stephan Nertinger (FHS St.Gallen)

Drivers of Service Suppliers’ Loyalty towards Online
Platforms

Hanna Schramm-Klein (University of Siegen), Natalie
David (EM Strasbourg Business School),Oliver
RoBmannek (University of Freiburg)

A classification of pos-service-technologies

Tobias Réding (University of Siegen), Sascha Steinmann
(University of Siegen), Frank Halsig (HTW Saar), Hanna
Schramm-Klein (University of Siegen)

From physical store to digital store: the role of
digital terminal on customer’s behavior

Aurely Lao (Lille University / lae Lille), Mariana Vlad
(Bordeaux University/ Irgo), Annabel Martin Salerno
(Lille University / lae Lille)

Towards a first conceptualization of shoppers’
ambivalence to digitalization

Fabien Rogeon (La Rochelle Université), Aurélia
Michaud-Trevinal (La Rochelle Université), Isabelle
Collin-Lachaud (Université Lille)

Customer Engagement behaviour on social media
platforms: How are SMEs fashion retailers
engaging?

Tolu Ajiboye (Nottingham Trent University), Sheilagh
Resnick (Nottingham Trent University), John Harvey
(University of Nottingham)




Wednesday 2 September

9:30-11:00. Parallel sessions (V)

Chair: Marco leva (University of Parma)

Parallel sessions (V)_A: Multi-/Omni-Channel Marketing and Operations

Digital natives’ buying habits across channels-
Evidence from consumer diaries

Carin Rehncrona, Ola Thufvesson (Lund University)

At the source of integrated interactions across
channels

Bezes, Christophe (ISTEC Business School Paris)

The impact of the introduction of the online
channel in grocery consumer behavior

Alejandro Molla-Descals, Maria Eugenia Ruiz-Molina,
Maria Caballer-Tarazona, Cristina Pardo-Garcia, Trinidad
Casasus-Estellés (Universitat de Valencia)

The Game of Shopping: how to engage
consumers to buy towards mobile apps

Francesca De Canio (University of Modena and Reggio
Emilia), Maria Fuentes-Blasco (Pablo de Olavide
University), Elisa Martinelli (University of Modena and
Reggio Emilia)

Chair: Herbert Kotzab (University of Bremen)

Parallel sessions (V)_B: Supply chain management/ Methodologies

Scouting the future of retail (Score) - A corporate
foresight based retail research methodology

Mag. Andrea Massimiani, Patrick Brandtner BA MA
(Logistikum —FH Upper Austria School of Business and
Management)

Revisiting Austrian retail logistics — An evaluation
of promising technologies and future retail
logistics practices

Kellermayr-Scheucher, Marike, Plasch, Michael, Mark
Stieninger, Johannes Gasperlmair (University of Applied
Sciences Upper Austria)

Artificial intelligence in retail: applications and
value creation logics

Lanlan CAO (NEOMA Business School)

The Use of Artificial Intelligence in Complaint
Management

Anne Fota, Katja Wagner, Hanna Schramm-Klein
(University of Siegen)

11:00-11:30. Coffee break

11:30-13:00. Parallel sessions (V1)

Parallel sessions (VI)_A: Digitalisation in Retailing
Chair: Koen Vanhoof (Hasselt University)

A model of usage intention for AR-based self-
service technologies

Maria-Jose Castillo, Enrique Bigne (Universitat de Valéncia)

Field Observations on the Strategic Placement
of Retail Robots

Laurens De Gauquier, Malaika Brengman, Kim Willems,
Hoang-Long Cao, Bram Vanderborght (Vrije Universiteit
Brussel)

Investigating factors that influence live-
Streaming sales behavior: Trust Transfer and
Para-Social Interaction Perspective

Bo Lu (Harbin Institute of Technology), Guoxin Li (Harbin
Institute of Technology), Roisin Vize (TU Dublin), Etain
Kidney (TU Dublin), Yufeng He (Harbin Institute of
Technology)

The Role of Customer Inspiration and Customer
Confusion in Online Assortment Organization

Laura Bertrandie, Stephan Zielke (University of Wuppertal)




11:30-13:00. Doctoral Colloquium

| Need You to Be Closer — The Effects of Customer-
Integration in Technology-Infused Frontline Service
Encounters

Tobias Réding (University of Siegen)

Effects of pop-up stores on positive word of mouth:
The role of store ephemerality and consumers’ need
for uniqueness

Laura Henkel (University of Géttingen)

13:00-14:30. Networking lunch

14:30-16:00. Parallel sessions (VII)

16:00-16:45. Plenary session: Conclusions, prizes & CERR meeting




